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Per your request, I have lookedi into how "tar"' delivery 
levels have been inforraally established to identify oertain 
generic: Gategories of cigarettes. 

The designation, "Light," corresponds to "tar" delivery 
levels: of 14mg. and below. The designation, "Ultra Light," 
corresponds to levels of 6mg. and below. 

The cigarette brand, KOOL, manufactured by Brown & 
Williamson, had,, for a time, a style labeled' "Super Lights" in 
"tar" delivery levels at, first, 9mg., and later at 7mg. KOOLi 
Super Lights were changed to KOOL Milds in 1981, and no cigarette 
has since appeared as Super Lights in the U.S. market. 

A new product has been proposed by PM to be called Super 
Lights. As of this date, it appears that several alternatives 
are being explored., One alternative is to manufacture cigarettes 
under this naime/category ( ?) at "tar" delivery levels of 8mg.., 
5rag., and 2rag. Another alternative is to manufacture at one of 
these above listed levels. 

Kathy Ring concluded from her traderaark search that Super 
Lights probably constitutes a generic category, and PM' would 
probably not be able to register a trademark for it. At present, 
PM markets a Super Light under its Philip Morris brand, 
exclusively distributed in France and Germany., 


cc: C. Flinn 


Source: https://www.industrydocuments.ucsf.edu/clocs/rnxjOOOO 
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